¢ eNAéyouv ot KatavaAwTég
TNV Ao@AALOTIKA TOUG €Talpeia;

@ Ot nio a&énioteg-enBUPNTEG ao@AMOTIKEG ETalpEieg

210 napév teuxog,
napouctd{oupe 1o deUteEPO
Kat teAeutaio yépog tng
£€peuvdg pag, Pe
EPWTWHEVOUG KATOXOUG
ac@ahiotnpiwy cupBoAaiwy
Kol unguBuvoug yia tny
€nthoyn Kat tnv nAnpwpn
TOUG.

Ta epwtipata nou
anavtwvial eival, petal
dAAwv:

® g BAEnouy yevikd tn
Acttoupyia TV ao@aMoTIK@OV
ETALPELWV Ol KATAVOAWTEG;

@ 600 guniotelovial Tig
ao@aALOTIKEG ETALPEIEG;

@® [ou Ba anguBuvovtav yia
v KAAUYn 1wV
a0QOALOTIKAV TOUG aVaYK®V:
@ [Noteg npoownikéTNTEG and
10 XWpo TnG ISILTIKAG
Ac@dAeng yvwpifouv;

@ [Motov BewpoUv KupLo
ungUBuvo yia 1o KAgioo Twv
a0QaAOTIKWOV ETALPELOV;

@ Bdosl nowv kpuinpiwy
£MAEYOUV TNV 0OQYAMOTIKA
TOUG £TalpEia;

@ lNoleg ao@aAoTikEg
eralpeieg Bewpolv nio
a&lénLoteg;

@ Moo kavonoinpévol gival
and tnv ao@aAtoTiKn ToUG
etaipeia kKat néao mBavr
£ivalL n ouvéxion Ing
ouvepyaoiag toug pali ng;

* H OPINION Marketing Research eivar pghog e
ESOMAR (European Society for Opinion and
Marketing Research) koi Tou ZEAEA (ZUAoyoc E-
Toipeidv Anpoondrmong kar Epeuvag Ayopdc) kar
ouvEmwg SeapeueTal and Tov Kidika
Aeovroloyiac Toug.

‘Epeuva Ayopdic ¢ Opinion

Texvika XapokTnpioTikd ‘Epeguvag

= [Na ) diepelivnon Twv aTdoswv & ouvnBeiwy oTo Eupd Koivé yipw atmd Ta ag@aAioTIKd TTpoypauuara
Kai v aocpahioTikn ayopd yevikétepa, Siegfixen MNooonkr Epeuva Ayopac, HE TN HOPPH TWV TrRAEPUIVIKGIV
ZuvevtedEewv, Ye péon Sidpkeia 14 Aerrtd Tng wpag.

= ZUVOAIKG, oAokAnpuwBnkav N=613 Zuvevielgelg, He EpWTWHEVOUS TTOU TTANPoUTav T0 akGAouBo TTPOGIA:
= Avdpeg & Muvaikes (Tuxaia karavopr),
= HAKKiag 25-65 e1thv (Tuaia katavopr),

= Kdroikol ABAvag, @eogahovikng, Matpag, Adpioag, Hpakheiou, KapdAag, lwavvivwy (Tuxaia
karavopry),

= [ou €XoUV OTNV TTPOCWTTIKK TOUG KaToxI] TOUAGXIGTOV 1 GQAAICTIKG TTPAYPaMHA EK TwV:
Karoikiag/ mepiouoiag, ETixeipnuarnikwy kivduvwy, AmAd Zwrig, ZuvraiodoTikd, Zwhg ouvdedepévo
pe Yyeiag - larpogapuakeuTikiig MepiBaAyng — NoonAeiag, AutokiviiTou, MpoowTTikod ATuXAHaToc,
ATTOTAUIEUTIKO TTAIDILDV,

= [poowTKA UTTEUBUVOI yia TV ETAOYH f/Kal TANPWHI TWY ATQAAIOTIKWY TTPOYPAWUATWY TIOU
KATEXOUV.

= Mpokelpévou va ohokAnpwBolv ol Tapardvw N=613 guveviedgeig, cuvoAikd TipayparoTromiénkav
N=1132 emagég pe delypa avimpoowmeuTIKG Tou TTANBUaHOU 25-65 £TWV OTIG TaPATIAVW TIEPIOXEG.

= H épeuva Bie€fxen petagu 12-18/10/2009. e

QPINION

AFora

Mp6Beon yia TepaITépw evNUEPWON TXETIKA
ME TA TEKTAIVOHEVO OTNV EAANVIKI] ao@OAICTIKN ayopd

BAZIH: Kdtoyol ao@oMOTIKWV TTpoypappdTwy (v=613)

35 | 35.caad, | oxs, o i3, 38

¥ Ziyoupa va (5)

1 MéAAov van (4)

Asv gipai oiyoupogin (3)

[ 1MdAov &1 (2)

2534 3544 4554 5565 ° A@ifva Ocolvikn Aomikd
(v=327) (v=286) : (v=148) (v=200) (v=164) (v=101) (v=437) (v=114) (v=62)

AvBpeg lNuvaikeg




AioBnua epgmoToouvng amévavTl o€ KAado

BAZH: Kdtoxo! ac@aAIGTIKWYV TTPOYPAHUATWY (v=613)

EpmioTtelopal TEPICOOTEPO
Tov TpamedIkd KAGSo

EpmioTedopan mEPIOCOOTEPO
Tov ao@aAIOTIKG KAGS0

Avo@épeTal Kupiwg amo
TNV OVWTEPN KOIVWVIKO-
OIKOVOMIKA Tagn (62%)

EpmigTedopal Kai Toug Suo R 9
egioou —

Aev epmoTedopal kavévav
amréd Toug Suo

AZ/AA 2

& =

Py o AFopa
(]

MoU 8a atreudUivovTav KUpiwg yia ac@aAioTIK) KAAuyn

BAZIH: KdTtoyol ac@aAIoTIKWYV TTpoypappdaTwy (v=613)

Ac@aMaTig
Ao@aAIoTIKN ETAIpia

Tpdamela

. AvaQEpETal KUPiWG OO
®ilol/lyvwoToilouyyeveig/ 25-34 eTwyv (34%)

OIKOYEVEIQ

Anuéoiog @opéa
nuoaiog popéag AvogépeTal KUpiwg aTréd
55-65 £Twv (27%)
Internet

Meoitng f} TpdKTOpag
ACPAAEIWY

Aiknyopog

& AZ/AA asmaniziinn

OPINION % AropA

























